SURFACED

getsurfaced.co — Homepage

htt

UX & Layout

WHAT'S WORKING

Content Structure

NHAT'S NORKING

Topical Authority

WHAT'S WNORKING
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QUOTABLE PASSAGES

v" Named founder with X Schema markup
credentials I:Ar.dre'.'.' (Organizatlon. Ferson,
Riker, 18+ years, Service, FAQ)

'Ranking is the wrong proxy. Citation
patterns have decoupled from organic

Linkedin link) X Self-contained rankings — and most brands don't know it
v Clear page purpose — quotable answer vet. 2
advisory services, not passages

ambiguous X Original data or
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WHAT'S WISSING

X No author bio block with credentials visible
in the page body — Andrew is named in a

: = ; section near the bottom but not attributed

This page has the right human signals — a

. e to the centent in a machine-readable way
credible named founder, clear positioning

S ; ; (no byline, schema Person markup, or
— but is missing nearly all the structural :
structured author block).

signals Al systems use to identify, parse,

. J o Mo factual claims linked to primary sources.
and cite content. In its current state it is X B ¥

uniikefy to be cited by ChatGFT, Perplexity,
or Google Al Overviews for Al search

The "why now” argument is persuasive but
uncited — Al systems looking for verifiable

i evidence have nothing to reference.
strategy queries.
X No definition-format content. There's no

passage that clearly defines what Surfaced
does in a self-contained 1-2 sentence
format that an Al could lift verbatim as an
answer,

X No publication or last-updated date
anywhere on the page. Freshness is a Tier 2
eligibility signal and its absence pushes this
page toward the "potentially stale” category
for Al retrieval systems.

Add JSON-LD schema markup for Organization, Person, and Service

The page has zero structured data. No Organization schema, no Person schema for Andrew, no Service schema for the three tiers. This is the single

fastest structural change you can make that directly improves Al eligibility.

Scherna markup is how Al crawlers reliably extract structured facts from a page. Organization schema tells Al systems who you are, what you do, and
where you're located. Person schema ties Andrew's credentials to the content. Service schema makes each tier (Explorer, Architect, Embedded) a
structured, citable service offering rather than marketing copy. Without this, Al systems have to guess at everything.

Add a JSON-LD block in the <head> with @type: Organization (name, url, description, founder), @type: Person (Andrew Riker — name, jobTitle, url,
sameAs: Linkedin), and @type: Service for each tier. Wix supports custom code injection in the site settings. This is a 30-minute implementation once

the markup is written.

Google documentation: FAQ and HowTo schema directly eligible for rich results and Al-extracted answers. Organization and Person
schema accelerates E-E-A-T signal processing.

Build a public content hub — even a minimal one

The site has no publicly visible content beyond the five navigation pages. From an Al system’s vantage point, getsurfaced.co is a business card, not a
topical authority. The newsletter content exists but lives on beehiiv, not on this domain.

Topical authority is cumulative. Al systems favor sources that demonstrate consistent, deep coverage of a topic — not a single page. A competitor with
15 articles on GEO and AED will be cited in Al answers over a cleaner homepage. The newsletter issues you're already writing are the content. They

need to live on getsurfaced.co too, not just beehiiv.

Create a /insights or /newsletter page that mirrors or republishes the beehiiv content on your own domain. Even 8-10 posts with proper headings and
author attribution will create a topical cluster Al systems can index and cite. Cross-link from the homepage. This is the highest-leverage long-term

move on the list

tes with

8 BrightEdge AI Search Study (2024): Narrow-topic pages cited in AI answers at 3.4x the rate of broad-topic pages.
content clusters outperform single-poge sites in AT retrieval by a wide margin.

Rewrite the H1 as a topic signal, not a category label

Organic Search Advisory” is what Surfaced is, not what it does or what problem it solves. It provides no topic signal to Al systems and doesn't match

any guery intent a prospective client would have.

Hlis the primary anchor Al systems use when deciding what a page is about and whether to surface it for a given query. A topic-specific Hl — one that
maps to how your ICP would actually phrase their problem — dramatically improves the chance that this page appears in Al-generated answers for

relevant searches.

Test something like: "Al Search Strategy for Growth Teams™ or "Get Your Brand Cited in ChatGPT, Perplexity, and Google Al Overviews." Keep the existing
subhead ("For brands that want to be found where discovery actually happens”) as supporting copy below. The HI should match a real query; the

subhead can do the positioning work.

Add a structured FAQ section to the homepage

The page has no answer-formatted content. Every section is either positioning copy or a conversion element. There's nothing an Al system can extract

as a direct answer to a user query.

FAQ-format content is one of the highest-leverage formats for Al citation. Short, self-contained GQ&A blocks are exactly what Al systems extract when
generating answers. A 4-6 question FAQ on this page — paired with FAQ schema — would immediately make this page eligible for Al answer extraction
it currently can't qualify for.

Add a section with 4-8 guestions your ICP actually asks: "What is Al search visibility?", "How is GEO different from SEO?", "How do | know if my brand is
being cited in Al answers?”, "What does an Al search advisor do?" Write tight, 2-3 sentence answers. Add FAQ schema via JSON-LD. This can be added

near the bottom of the homepage above the contact form.

& Ahrefs AI Overviews Studuy (2024): Pages with direct-answer formatting appear in AL Overviews at 2.ix the rate of poges without.

Add a last-updated date and make Andrew's authorship machine-readable

Andrew is mentioned by name in a bio section, but there's no author byline at the top of the page, no publication date, and no structured markup
connecting the content to him as the author.

Freshness signals (dates) and attribution signals (named author) are both Tier 1 eligibility factors. Without a date, Al retrieval systems may treat this
page as potentially stale. Without structured author attribution, the credibility of the founder bio doesn't transfer to the content itself in a machine-

readable way.

Add a visible "Last updated: [Month Year]" label somewhere en the page. Add Andrew's name and title in the page body as a byline — not just in the bio
section. Include him in the Person schema markup (Rec 1). These three together close the attribution gap.

Google Search Quality Rater Buidelines (2024): E-E-A-T (Experience, Expertise, Authoritativeness, Trustworthine
authors with verifiable credentials are a primary trust signal for AI-eligible content.

s} — named

Move newsletter content onto your own domain

The newsletter CTA links out to surfacedaibeehiiv.com. Every issue Andrew publishes builds topical authority on beehiiv's domain, not getsurfaced.co.

This is a structural own-goal.

Al systems build topical authority at the domain level. Content that lives on beehiiv benefits beehiiv, not Surfaced. Every newsletter issue published on
beehiiv is a missed opportunity to build the content cluster that would make getsurfaced.co an authoritative source on Al search in Al retrieval
systems.

Set up a /newsletter or finsights section on getsurfaced.co and either republish issues there (canonical the beehiiv version to your domain, or vice
versa) or use beehiiv's custom domain feature to serve the newsletter from a subdomain like newsletter.getsurfaced.co. The goal is for this content to

count toward getsurfaced.co's authority, not beehiiv's.
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